BMRC and IBMRC Oral Presentation Schedule

Room 1

Voyage (3" Floor)
IBMRC

Room 2
Journey (3" Floor)

BMRC

Room 3
Expedition (3" Floor)
BMRC

10.30 -10.50 || Al. FACTORS AFFECTING B1. nsaduuuinnisUsaidiu || C1. Uedeiifinadentsdindulaves
hrs. CUSTOMER PURCHASE Anuynuemtnnuly Auslaaludanindesdu
INTENTION OF COFFEE dilnauley Tunsdedudilodesainysyine
CONSUMER Gl
IN VIENTIANE, LAO PDR
10.50 -11.10 || A2. THE INFLUENCES OF B2. Iwunnsvnensdinyd C2. drulszaunsnanu3nsna
hrs. COUNTRY OF ORIGIN, UIM5veiamiavwInna1e astageitlunsdentduinig
PRODUCT QUALITY, BRAND LazuuIngauUsELAn AdlnEsuANen Tugunedles
IMAGE, AND CONSUMER PAAMNTTUNITHER Welvl
BEHAVIOR ON CUSTOMER TunanzuesniBeamiloras
PURCHASE INTENTION Useinelne
IN SOAP MARKET IN
VIENTIANE, LAO PDR
11.10 - A3. MARKETING - B3. Yaduilinanuisiaey || C3. dauvszaumspanndifinasio
11.30 hrs. OPERATIONS ALIGNMENT, Uy TTTiEvEnasionnnwyes unAnwlunisidenyein ludune
CUSTOMER ORIENTATION daputnydlugalnewaud 4.0 \indgnsAng
AND COMPETITOR
ORIENTATION: AN EMPIRICAL
NOMOLOGICAL VALIDITY
TESTING
11.30 - Ad. COMMUNICATION STYLE || B4.tladsaninundeunisuen || 4. Yadeusennseaniiidsa
11.50 hrs. AND AUDIT QUALITY finadenunmuesaeutin® || doduusraumisnismanasering
lugalveuaus 4.0 milsuuartufen
12.00 -13.00 Lunch (Latest Recipe at 1* Floor)
hrs.
13. 00 - A5. ENTREPRENEURIAL B5. Msldwandulsiagien C5. ANuinAensLdNSnasenis
13.20 hrs. CHARACTERISTICS AND ToyaresrnsIvaeunely doansuuuindeuinlngrinuam
SERVICE PERFORMANCE Usvmanzideulunain fndrensivessurnisngilivelu
nannsndusUssinale uinneldneudns
13.20 - A6. DISTRACTION DURING B6. guassAlun1sdnvia C6. SEAUANUINAYEIGNAGID
13.40 hrs. ONLINE BUSINESS FORM sulssnaiasuvesUT TG || Sudndednooulad

FILLING: AN EYE TRACKING
EXPLORATION

wsanulusemelne




Room 1

Voyage (3" Floor)

IBMRC

Room 2
Journey (3" Floor)

BMRC

Room 3
Expedition (3" Floor)
BMRC

13.40 - AT. THE KNOWLEDGE, B7. HAY@IAUATOUAGUYRY || C7. AIUANAYDIGNATADTINA
14.00 hrs. ATTITUDE AND PRACTICE OF || AeslonamauiyuiuLinves Usnseadnesuauulug
TRADITIONAL THAI MEDICINE || nénw3ndilausnesie gnewisadusln
(TTM): TRADITIONAL FORM amsundundiusnlunan
AND FINISHED FORM nannsndusussinale
14. 00 - A8. ESTIMATING HUMAN B8. Uademausyvnsenans C8. AuAMAnIarn1TTuIse
14.20 hrs. RESOURCE ABUNDANCE IN wagngAnsIUTinvioailen AUl lUANAINUINIS
THAILAND FOR fisnadenslveuaula vosylduinIssavalagansves
CONSERVATION \Aeafuianssudeansmanan || U3
vasaen1stulneauned
14. 20-14.40 Coffee-Break (in front of seminar room)
hrs.
14.40-15.00 || A9. CORPORATE SOCIAL B9. fadumssuinmiiiiinasie || Co. msdnszvingAnssuves
hrs. DISCLOSURE THROUGH Anufsnalalunisliuims QR || duslnaluginadioadedviilunis
SOCIAL MEDIA: AN code payment Foypomnsidmiuiades
EXPLORATORY STUDY
15.00 -15.20 || A10. THE EFFECTS OF B10. Jadefifiuasion1suilnn || C10. nszvrunisindulaves
hrs. CONFLICT MANAGEMENT nanduaiaS e msayulng tivioadieardnandlunisden
STYLE AND COMMUNICATION || wasuslan fiEnsvieaiiendaing lu
COMPETENCE ON Janiadel
COMMUNICATION
SATISFACTION IN THAILAND’S
WORKPLACE
15.20 -15.40 B11. Uademasinunisnain C11. M3UsziiunuLeIvadrue
hrs. wagngAnssuTiddnyluns nsunnduaulvewasnIskng
dnaladenteiniasdiens HAUNATUAMSUNNEFNENT
WUt sdsnusaulail L INIRETalAL MUN9
Uszan Twitter lulundune FNTAAUANUAYA
Wies Jwminvays
15.40 -16.00 C12. msUssendldtanivum
hrs. 19537U ISO/IEC 27001:2013

Weshwanudunsasnsiy
ANsAUAlLNISUSMSLASING

winlulagansaume




Moderators

Al - Ad Dr. Sainatee Chernbumroong

A5 - A8 Dr. Pichayalak Pichayakul

A9 - A10 Assistant Professor Kunsiree Kowsuvan
B1 - B4 919738 A7, Doy LonzAud

B5 - B8 9197156 A3, \Doysy LonzAwW

B9 - B11 HYIeMans19138 a5 39

C1-C4 HYIeMans19158ien Ynylie

C5-C8 819138 A3, 35901 FeU1enTIe

Cc9-C12 919138 A3, Nyeyanwal Wvena


http://www.ba.cmu.ac.th/en/sainatee-chernbumroong/
http://www.ba.cmu.ac.th/en/pichayalak-pichayakul/
http://www.ba.cmu.ac.th/th/ek/

